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C O M PA N Y

A t e l i e r  G a r d e u r  i s t  e i n
e c h t e r  H o s e n s p e z i a l i s t !  I n 
u n s e r e r  F i r m a  i n  M ö n c h e n -
g l a d b a c h  e n t w e r f e n  w i r 
s e i t  1 9 2 0  h o c h w e r t i g e  D a -
m e n -  u n d  H e r r e n h o s e n  s o w i e 
D a m e n r ö c k e .  D a b e i  v e r f o l g e n 
w i r  s t e t s  d a s  Z i e l ,  u n s e r e n 
K u n d e n  P r o d u k t e  m i t  p e r f e k -
t e r  P a s s f o r m  z u  b i e t e n .  D i e 
L i e b e  z u m  D e t a i l  u n d  z u m 
P r o d u k t  s e l b s t  i s t  f ü r  u n s 
d a b e i  e i n  e n t s c h e i d e n d e r 
F a k t o r .

M i t t l e r w e i l e  b e s c h ä f t i g e n  w i r 
r u n d  1 . 5 0 0  M i t a r b e i t e r  u n d 
b e l i e f e r n  c i r c a  2 . 7 0 0  K u n d e n 
w e l t w e i t .

Z A H L E N  U N D  FA K T E N
 E i g e n e  P r o d u k t i o n s - 

 s t ä t t e n :  Tu n i s ,  Tu n e s i e n
 2 7 0 0  K u n d e n  i n  

 4 0  L ä n d e r n
 5 9  %  M e n s w e a r ,  

 4 1  %  Wo m e n s w e a r
 E x p o r t a n t e i l  c a .  5 3  %

A t e l i e r  G a r d e u r  i s  a  r e a l 
t r o u s e r s  s p e c i a l i s t !  A t  o u r 
c o m p a n y  i n  M ö n c h e n g l a d -
b a c h  w e  h a v e  b e e n  d e s i g -
n i n g  h i g h - q u a l i t y  w o m e n ’ s 
a n d  m e n ’ s  t r o u s e r s  a s  w e l l 
a s  w o m e n ’ s  s k i r t s  s i n c e  1 9 2 0 . 
O u r  g o a l  i s  t o  c o n t i n u a l l y 
s t r i v e  t o  o f f e r  o u r  c u s t o m e r s 
p r o d u c t s  w i t h  a  p e r f e c t  f i t . 
A t t e n t i o n  t o  d e t a i l  a n d  t o 
t h e  p r o d u c t  i t s e l f  i s  a  k e y 
f a c t o r  f o r  u s .

We  n o w  e m p l o y  s t a f f  o f  a b -
o u t  1 , 5 0 0  p e o p l e  a n d  s u p -
p l y  a r o u n d  2 , 7 0 0  c u s t o m e r s 
w o r l d w i d e .

F a c t s  a n d  F i g u r e s
 O u r  o w n  p r o d u c t i o n  

 f a c i l i t i e s :  Tu n i s ,  Tu n i s i a 
 2 7 0 0  c u s t o m e r s  i n  

 4 0  c o u n t r i e s
 5 9  %  M e n s w e a r ,  

 4 1  %  Wo m e n s w e a r
 exp or t  share  approx .  53  %
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1 9 2 0 :  D E R  B E G I N N

C O M PA N Y
AT E L I E R  G A R D E U R  S T O R Y

G r ü n d u n g  a l s  F a m i l i e n b e t r i e b  f ü r  
O b e r b e k l e i d u n g  i n  M ö n c h e n g l a d b a c h .

1 9 5 9 :  D E R  H O S E N S P E Z I A L I S T

S p e z i a l i s i e r u n g  a u f  H e r r e n h o s e n .

1 9 6 7 :  D E R  U M Z U G

1 9 6 9 :  A  B R A N D  I S  B O R N

G A R D E U R  w i r d  d i e  e r s t e  
H o s e n m a r k e  D e u t s c h l a n d s .

1 9 74 :  F E R T I G U N G  I M  A U S L A N D

A l s  e i n e r  d e r  e r s t e n  B e k l e i d u n g s - 
h e r s t e l l e r  f e r t i g t  G A R D E U R  i n 

e i n e m  e i g e n e n  We r k  i n  Tu n e s i e n .

1 9 8 1 :  G A R D E U R  Z I E H T  A U C H  F R A U E N  A N

N e b e n  d e r  H e r r e n l i n i e  e n t s t e h t  
e i n e  e r s t e  K o l l e k t i o n  f ü r  D a m e n .

1 9 8 9 :  I N V E S T I T I O N

A u s b a u  d e r  Ve r w a l t u n g  
i n  M ö n c h e n g l a d b a c h .

1 9 9 8 :  PA R T N E R  D E S  H A N D E L S

E r ö f f n u n g  d e r  e r s t e n  G A R D E U R 
S h o p - i n - S h o p  F l ä c h e n .

2 0 0 0 :  F I T  F Ü R  D I E  Z U K U N F T

I n  M ö n c h e n g l a d b a c h  e n t s t e h t  
e i n  L o g i s t i k z e n t r u m .

2 0 0 4 :  WA C H S T U M

I n  Tu n e s i e n  b a u t  G A R D E U R  s e i n  E n g a g e -
m e n t  m i t  e i n e m  n e u e n  P r o d u k t i o n s - ,  
Ve r w a l t u n g s - ,  L o g i s t i k -  u n d  S c h u l u n g s - 
z e n t r u m  a u s . 

1 9 2 0 :  T H E  B E G I N N I N G

T h e  f a m i l y  f i r m  f o r  o u t e r w e a r  i s  
f o u n d e d  i n  M ö n c h e n g l a d b a c h ,  G e r m a n y.

1 9 5 9 :  T H E  T R O U S E R  S P E C I A L I S T

S p e c i a l i s a t i o n  i n  m e n ’ s  t r o u s e r s .

P a r e n t  o p e r a t i o n s  m o v e  t o  t h e  n e w 
p r o d u c t i o n  a n d  d i s t r i b u t i o n  f a c i l i t y 
a t  A l s s t r a ß e  i n  M ö n c h e n g l a d b a c h .

D e r  M u t t e r b e t r i e b  z i e h t  i n  n e u e  
P r o d u k t i o n s -  u n d  Ve r t r i e b s r ä u m e  i n 
d e r  A l s s t r a ß e  i n  M ö n c h e n g l a d b a c h .

1 9 6 7 :  R E L O C AT I O N

1 9 6 9 :  A  B R A N D  I S  B O R N

G A R D E U R  b e c o m e s  t h e  f i r s t  
t r o u s e r s  b r a n d  i n  G e r m a n y.

1 9 74 :  P R O D U C T I O N  A B R O A D

G A R D E U R  i s  o n e  o f  t h e  f i r s t  c l o t h i n g 
m a n u f a c t u r e r s  t o  m a n u f a c t u r e  a b r o a d , 
a t  i t s  o w n  f a c t o r y  i n  Tu n i s i a .

1981:  GARDEUR ALSO MOVES INTO WOMENSWEAR

A l o n g s i d e  i t s  m e n ’ s  l i n e  a  f i r s t  
c o l l e c t i o n  f o r  w o m e n  i s  c r e a t e d .

1 9 8 9 :  I N V E S T M E N T

E x p a n s i o n  o f  t h e  a d m i n i s t r a t i o n 
d e p a r t m e n t  i n  M ö n c h e n g l a d b a c h .

1 9 9 8 :  PA R T N E R  T O  R E TA I L

O p e n i n g  o f  G A R D E U R ’ s 
f i r s t  s h o p - i n - s h o p  a r e a s .

2 0 0 0 :  F I T  F O R  T H E  F U T U R E

A  n e w  l o g i s t i c s  c e n t r e  i s  b u i l t  i n 
M ö n c h e n g l a d b a c h .

2 0 0 4 :  G R O W T H

G A R D E U R  e x p a n d s  i t s  o p e r a t i o n s  
i n  Tu n i s i a  w i t h  a  n e w  p r o d u c t i o n ,  

a d m i n i s t r a t i o n ,  l o g i s t i c s  a n d  t r a i n i n g  c e n t r e .

2 0 0 6 :  H O C H M O D E R N  U N D  I N N O VAT I V

E n d e  2 0 0 6  s t a r t e t  d i e  e i g e n e  
G A R D E U R  W ä s c h e r e i  i n  Tu n e s i e n .

2 0 0 7 :  FA I R E R  H A N D E L

A l s  e r s t e r  Te x t i l h e r s t e l l e r  D e u t s c h l a n d s 
b r i n g t  G A R D E U R  2 0 0 7  e i n e  J e a n s  a u s  f a i r 
g e h a n d e l t e r  B a u m w o l l e  a u f  d e n  M a r k t .

2 0 1 0 :  I N V E S T I T I O N

G A R D E U R  i n v e s t i e r t  i n  d e n  A u s b a u  
d e r  S h o p - S y s t e m e .  Ä l t e r e  G e n e r a t i o n e n  v o n 

S h o p - S y s t e m e n  w e r d e n  s c h r i t t w e i s e  a n g e g l i -
c h e n  o d e r  a b g e l ö s t .  F ü r  d i e  S a i s o n  H / W  2 0 1 0 

e n t w i c k e l t  G A R D E U R  e r s t m a l s  e i n  S h a p e - 
P r o g r a m m  f ü r  F r a u e n .

2 0 1 1 :  P R O D U K T I N N O VAT I O N E N

M i t  H y b r i d d e n i m  u n d  H y b r i d c o t t o n  b r i n g t  
G A R D E U R  M o d e  u n d  U m w e l t  i n  d e r  M e n s w e a r 
a u f  e i n e n  N e n n e r .

2 0 1 2 :  S TA R K E  M A R K E N

D a s  U n t e r n e h m e n  i n v e s t i e r t  m a s s i v  i n  Q u a l i -
t ä t  u n d  P a s s f o r m .  D a s  H o s e n a t e l i e r  a l s  U r -

s p r u n g  d e r  h o c h w e r t i g e n  H o s e n  i s t  n u n  a u c h 
 i m  L o g o  p r ä s e n t :  A t e l i e r  G A R D E U R .  D a s  M a r -

k e n p o r t f o l i o  w ä c h s t  m i t  d e r  m o d i s c h  
p r o g r e s s i v e n  L i n i e  G  D E S I G N  s o w i e  d e r  

P r e m i u m h o s e n m a r k e  T h o m a s  R a t h  Tr o u s e r s .

2 0 1 5 :  N E U E  M A R K E N B O T S C H A F T E R

J a n  J o s e f  L i e f e r s  u n d  A n n a  L o o s  s i n d  f ü r  
z w e i  J a h r e  M a r k e n b o t s c h a f t e r  f ü r  A t e l i e r  
G A R D E U R .  A u f  B a s i s  d e r  g e m e i n s a m e n  
We r t e  A u t h e n t i z i t ä t ,  Q u a l i t ä t  u n d  N a c h - 
h a l t i g k e i t  e n t s t e h t  d i e  K a p s e l k o l l e k t i o n  
„ A n n a  &  J a n  b y  A t e l i e r  G A R D E U R “ .

2 0 1 7 :  N E U E R  E I G E N T Ü M E R

S e i t  D e z e m b e r  2 0 1 7  g e h ö r t  d a s  U n t e r n e h m e n 
G a r d e u r  z u r  n i e d e r l ä n d i s c h e n  D u i j n d a m - 

G r u p p e ,  d i e  e s  i n  F a m i l i e n h a n d  a l s  A t e l i e r  
G a r d e u r  G m b H  i n  d i e  Z u k u n f t  f ü h r t .

2 0 0 6 :  U LT R A - M O D E R N  A N D  I N N O VAT I V E

L a t e  2 0 0 6  s e e s  G A R D E U R ’ s  o w n  l a u n d r y  
f a c i l i t y  s t a r t  o p e r a t i o n s  i n  Tu n i s i a .

2 0 0 7 :  FA I R  T R A D E

2 0 0 7  s e e s  G A R D E U R  b e c o m e  t h e  f i r s t  G e r -
m a n  t e x t i l e  p r o d u c e r  t o  b r i n g  j e a n s  m a d e  o f 

f a i r l y  t r a d e d  c o t t o n  o n t o  t h e  G e r m a n  m a r k e t . 

2 0 1 0 :  I N V E S T M E N T

G A R D E U R  i n v e s t s  i n  d e v e l o p i n g  i t s  s h o p 
s y s t e m s .  O l d e r  g e n e r a t i o n s  a r e  g r a d u a l l y 
h a r m o n i s e d  o r  p h a s e d  o u t .  F o r  t h e  2 0 1 0  F / W 
s e a s o n  G A R D E U R  d e v e l o p s  i t s  n e w  S h a p e 
r a n g e  f o r  w o m e n .

2 0 1 1 :  P R O D U C T  I N N O VAT I O N S

W i t h  i t s  H y b r i d d e n i m  a n d  H y b r i d c o t t o n  
l i n e s  G A R D E U R  b r i n g s  b o t h  f a s h i o n  a n d  

e c o  p r o t e c t i o n  t o  m e n s w e a r .

2 0 1 2 :  S T R O N G  B R A N D S

T h e  c o m p a n y  m a k e s  h u g e  i n v e s t m e n t s  i n 
q u a l i t y  a n d  f i t .  T h e  o r i g i n  o f  t h e s e  h i g h - q u a -
l i t y  t r o u s e r s  –  t h e  t r o u s e r  a t e l i e r  –  i s  n ow  a l s o 
f e a t u r e d  i n  t h e  l o g o :  A t e l i e r  G A R D E U R .  T h e 
b r a n d  p o r t f o l i o  g r ow s  w i t h  t h e  a d d i t i o n  o f  t h e 
p r o g r e s s i v e  l i n e  G  D E S I G N  a n d  t h e  p r e m i u m 
t r o u s e r  b r a n d  T h o m a s  R a t h  Tr o u s e r s .

2 0 1 5 :  N E W  B R A N D  A M B A S S A D O R S

J a n  J o s e f  L i e f e r s  a n d  A n n a  L o o s  a r e  
b r a n d  a m b a s s a d o r s  f o r  A t e l i e r  G A R D E U R 

f o r  t w o  y e a r s .  B a s e d  o n  t h e  j o i n t  v a l u e s  o f 
a u t h e n t i c i t y,  q u a l i t y  a n d  s u s t a i n a b i l i t y  t h e 

c a p s u l e  c o l l e c t i o n  “A n n a & J a n  b y  A t e l i e r 
G A R D E U R ”  i s  b o r n .

2 0 1 7 :  N E W  O W N E R

T h e  G A R D E U R  c o m p a n y  h a s  b e e n  p a r t  o f  
t h e  D u t c h  D u i j n d a m  g r o u p  s i n c e  D e c e m b e r 
1 s t  2 0 1 7 ,  w h i c h  i s  l e a d i n g  t h e  b r a n d  a s  a  
f a m i l y  o p e r a t e d  A t e l i e r  G a r d e u r  G m b H  
i n t o  t h e  f u t u r e .  
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F R O M  D E S I G N  T O  F I N I S H E D  T R O U S E R S

C O M PA N Y

A u f  d e n  i n t e r n a t i o n a l e n 
S t o f f m e s s e n  f ä n g t  a l l e s 
a n !  D o r t  s u c h e n  D e s i g n e r 
u n d  P r o d u k t m a n a g e r  n a c h 
d e n  n e u e s t e n  Tr e n d s  u n d 
M a t e r i a l i e n  f ü r  A t e l i e r  
G a r d e u r .  A n s c h l i e ß e n d  
n u t z e n  d i e  M o d e l l m a c h e r  
d e n  n e u e s t e n  S t a n d  d e r 
Te c h n i k ,  u m  d i e  p a s s e n d e n 
S c h n i t t e  z u  e n t w i c k e l n .  I n 
der  Musternäherei  in  Mönchen-
g l a d b a c h  e n t s t e h e n  d i e 
P rototyp en ,  b evor  d ie  Hosen 
s p ä t e r  i n  d e n  P r o d u k t i o n s -
s t ä t t e n  i n  Tu n e s i e n  g e n ä h t , 
g e w a s c h e n  u n d  v e r e d e l t  
w e r d e n .  Z u m  S c h l u s s  p r ü f t 
d i e  Q u a l i t ä t s s i c h e r u n g ,  o b 
d i e  H o s e  d i e  A u s z e i c h n u n g 
Markenprodukt verdient hat .

E v e r y t h i n g  s t a r t s  a t  t h e 
i n t e r n a t i o n a l  f a b r i c  f a i r s ! 
T h i s  i s  w h e r e  d e s i g n e r s  a n d 
p r o d u c t  m a n a g e r s  s e a r c h 
f o r  t h e  l a t e s t  t r e n d s  a n d 
m a t e r i a l s  f o r  A t e l i e r  
G a r d e u r .  T h e  m o d e l  m a k e r s 
t h e n  u s e  t h e  l a t e s t  t e c h n o -
l o g y  t o  d e v e l o p  t h e  a p p r o -
p r i a t e  s t y l e s .  T h e  p r o t o -
t y p e s  a r e  m a d e  u p  i n  t h e 
s a m p l e  s e w i n g  w o r k s h o p  i n 
M ö n c h e n g l a d b a c h  b e f o r e 
t h e  t r o u s e r s  a r e  l a t e r  s e w n , 
w a s h e d  a n d  f i n i s h e d  a t  o u r 
p r o d u c t i o n  f a c i l i t i e s  i n  
Tu n i s i a .  F i n a l l y ,  q u a l i t y 
a s s u r a n c e  c h e c k s  t h a t  t h e 
t r o u s e r s  m e a s u r e  u p  t o 
b e i n g  c a l l e d  a  b r a n d e d  
p r o d u c t .
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D A S  D E S I G N
B e i  A t e l i e r  G a r d e u r  b ü n d e l n 
w i r  a l l e  S c h r i t t e  d e r  H o s e n - 
e n t w i c k l u n g  i n  u n s e r e r  
F i r m e n z e n t r a l e  i n  M ö n c h e n -
g l a d b a c h :

E i n  e i g e n e s  K o m p e t e n z t e a m 
D e s i g n ,  e i n e  s p e z i a l i s i e r t e 
P r o t o t y p e n e n t w i c k l u n g , 
e i n e  e i g e n e  M u s t e r n ä h e r e i 
s o w i e  e i n  a u s g e r e i f t e s  
Q u a l i t ä t s - P r ü f s y s t e m  g a r a n - 
t i e r e n  u n s e r  L e i s t u n g s v e r -
s p r e c h e n :  „ D i e  b e s t e  F i g u r “  .

D A S  M AT E R I A L
B e i  d e r  A u s w a h l  d e r  M a -
t e r i a l i e n  s e t z e n  w i r  k o m -
p r o m i s s l o s  a u f  Q u a l i t ä t 
u n d  N a c h h a l t i g k e i t .  D e r 
G r o ß t e i l  d e r  v e r w e n d e t e n 
O b e r s t o f f e  s t a m m e n  a u s 
E u r o p a .

A u s s e h e n ,  Tr a g e k o m f o r t 
u n d  B e s t ä n d i g k e i t  e i n e r 
H o s e   s e t z e n  d i e  Ve r w e n -
d u n g  v o n  b e s t e m  M a t e r i a l 
v o r a u s .  D a h e r  h a b e n  w i r 
e x a k t e  Vo r s t e l l u n g e n  z u :

•  R e i ß f e s t i g k e i t
•  Wa s c h v e r h a l t e n
•  ö k o l o g i s c h e r  H e r s t e l l u n g
•  R ü c k s p r u n g v e r h a l t e n 
u . v . m .

D a m i t  I h r e  H o s e  h ä l t ,  w a s 
s i e  v e r s p r i c h t  –  a u c h  n a c h  
h ä u f i g e m  B ü g e l n  u n d  Wa -
s c h e n .

F R O M  D E S I G N  T O  F I N I S H E D  T R O U S E R S

C O M PA N Y

D E S I G N
A t  A t e l i e r  G a r d e u r  w e  
b u n d l e  a l l  t h e  s t e p s  o f 
t r o u s e r s  d e v e l o p m e n t  a t  
o u r  h e a d  o f f i c e  i n  
M ö n c h e n g l a d b a c h :

O u r  o w n  e x p e r t  d e s i g n 
t e a m ,  s p e c i a l i s e d  p r o t o t y p e 
d e v e l o p m e n t ,  o u r  o w n  
s a m p l e  s e w i n g  w o r k s h o p 
and a  soph ist icate d  qua l i ty 
t e s t i n g  s y s t e m  a l l  g u a r a n -
t e e  o u r  p r o m i s e :  
“ T h e  b e s t  f i g u r e ” .

M AT E R I A L S
W h e n  s e l e c t i n g  m a t e r i a l s , 
w e  f o c u s  u n c o m p r o m i s i n g l y 
o n  q u a l i t y  a n d  s u s t a i n a -
b i l i t y .  T h e  m a j o r i t y  o f  t h e 
o u t e r  f a b r i c s  w e  u s e  c o m e 
f r o m  E u r o p e .

To  a c h i e v e  o u r  t r o u s e r s ’ 
b e s t  a p p e a r a n c e ,  w e a r  
c o m f o r t  a n d  d u r a b i l i t y  
w e  u s e  t h e  b e s t  m a t e r i a l s . 
W h i c h  i s  w h y  w e  h a v e  
e x a c t  i d e a s  a b o u t :

•  Te a r  s t r e n g t h
•  Wa s h a b i l i t y
•  E c o l o g i c a l  p r o d u c t i o n
•  S h a p e  r e t e n t i o n
a n d  m u c h  m o r e

S o  t h a t  y o u r  t r o u s e r s  l i v e 
u p  t o  t h e i r  p r o m i s e  –  e v e n 
a f t e r  m u l t i p l e  i r o n i n g  a n d 
w a s h i n g  c y c l e s .
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D I E  P R O D U K T I O N
A m  E n d e  s i n d  e s  i m m e r  d i e  M e n s c h e n ,  d i e  e i n e  H o s e 
n ä h e n ,  d i e  d e n  U n t e r s c h i e d  m a c h e n .

D a  h a t  d i e  A u s b i l d u n g  u n d  E r f a h r u n g  d e r  N ä h e r / - i n n e n 
e n t s c h e i d e n d e n  A n t e i l ,  o b  I h r e  H o s e  a m  E n d e  w i r k l i c h   
p e r f e k t  s i t z t .

A t e l i e r  G a r d e u r  H o s e n  w e r d e n  d a h e r  ü b e r w i e g e n d  i n  d e n 
e i g e n e n  We r k e n  i n  Tu n e s i e n  h e r g e s t e l l t ,  w o d u r c h  u n s e r e 
P a s s f o r m  i m m e r  s t i m m t .  We n n  S i e  I h r e  P a s s f o r m  e i n m a l 
g e f u n d e n  h a b e n ,  k ö n n e n  S i e  d i e s e  v e r t r a u e n s v o l l  u n d  
u n a b h ä n g i g  v o m  M o d e l l  i m m e r  w i e d e r  k a u f e n . 

F R O M  D E S I G N  T O  F I N I S H E D  T R O U S E R S

C O M PA N Y

P R O D U C T I O N
I n  t h e  e n d ,  i t ’ s  a l w a y s  t h e  p e o p l e  w h o  s e w  t h e  t r o u s e r s 
w h o  m a k e  a l l  t h e  d i f f e r e n c e .

H e r e  t h e  t r a i n i n g  a n d  e x p e r i e n c e  o f  t h e  s e a m s t r e s s e s  p l a y 
a  k e y  r o l e  i n  w h e t h e r  y o u r  t r o u s e r s  r e a l l y  f i t  p e r f e c t l y  a t 
t h e  e n d  o f  t h e  d a y.

T h i s  i s  w h y  A t e l i e r  G a r d e u r  t r o u s e r s  a r e  p r e d o m i n a n t l y 
m a n u f a c t u r e d  a t  o u r  o w n  p r o d u c t i o n  f a c i l i t i e s  i n  Tu n i s i a 
e n s u r i n g  a  f i t  t h a t  i s  a l w a y s  c o n s i s t e n t .  O n c e  y o u  h a v e 
f o u n d  y o u r  f i t ,  y o u  c a n  b u y  i t  a g a i n  a n d  a g a i n ,  c o n f i d e n t l y 
a n d  i n d e p e n d e n t l y  o f  t h e  m o d e l .



14 15

C O M PA N Y
S U S TA I N A B I L I T Y

N a c h h a l t i g k e i t  i s t  f ü r  u n s 
k e i n e  F l o s k e l ,  s o n d e r n  f e s t e r 
B e s t a n d t e i l  u n s e r e r  U n t e r -
n e h m e n s p h i l o s o p h i e .
A t e l i e r  G a r d e u r  f e r t i g t  s e i t 
1 9 74  i n  e i g e n e n  We r k e n  i n 
Tu n e s i e n .  D i e  P r o d u k t i o n 
u n t e r l i e g t  s t r e n g e n  ö k o l o -
g i s c h e n  S t a n d a r d s ,  w e l c h e 
z u s ä t z l i c h  d u r c h  e i n  e i g e n e s 
K l ä r w e r k  v o r  O r t  n o c h  w e r t -
v o l l e r  g e m a c h t  w e r d e n . 

N a c h h a l t i g k e i t  f ä n g t  b e i 
d e r  Q u a l i t ä t  a n .  L a n g l e b i g e 
P r o d u k t e  s o r g e n  n i c h t  n u r  f ü r 
z u f r i e d e n e  K u n d e n ,  s i e  v e r -
b r a u c h e n  a u c h  e i n f a c h  w e n i -
g e r  R e s s o u r c e n .

W i r  ü b e r p r ü f e n  s t ä n d i g 
u n s e r e  P r o d u k t i o n s p r o z e s s e 
u n d  A r b e i t s b e d i n g u n g e n ,  
u m  i m m e r  e i n  Vo r b i l d  f ü r 
a n d e r e  z u  s e i n .  D i e  h o h e n 
S t a n d a r d s  i n  u n s e r e m  P r o -
d u k t i o n s b e t r i e b  i n  Tu n e s i e n 
w u r d e n  b e r e i t s  2 0 0 2  m i t  
e i n e m  Z e r t i f i k a t  d e s  S o z i a l mi-
n is te r iums der  Tunes ischen 
R e p u b l i k  a u s g e z e i c h n e t .

F o r  u s ,  s u s t a i n a b i l i t y  i s  n o t 
j u s t  a n  e m p t y  p h r a s e ,  b u t  a n 
i n t e g r a l  p a r t  o f  o u r  c o r p o -
r a t e  p h i l o s o p h y.
A t e l i e r  G a r d e u r  h a s  b e e n 
m a n u f a c t u r i n g  a t  i t s  o w n 
p r o d u c t i o n  f a c i l i t i e s  i n  Tu n i -
s i a  s i n c e  1 9 74 .  P r o d u c t i o n  i s 
s u b j e c t  t o  s t r i c t  e c o l o g i c a l 
s t a n d a r d s ,  w h i c h  a r e  t a k e n 
t o  n e w  h e i g h t s  t h a n k s  t o  o u r 
o w n  w a s t e  t r e a t m e n t  p l a n t 
o n  s i t e .

S u s t a i n a b i l i t y  s t a r t s  w i t h 
q u a l i t y.  D u r a b l e  p r o d u c t s  
n o t  o n l y  m e a n  s a t i s f i e d 
c u s t o m e r s  b u t  a l s o  t h e  c o n -
s u m p t i o n  o f  f e we r  r e s o u r c e s .

We  c o n s t a n t l y  r e v i e w  o u r 
p r o d u c t i o n  p r o c e s s e s  a n d 
w o r k i n g  c o n d i t i o n s  s o  a s  t o 
b e  a  r o l e  m o d e l  f o r  o t h e r s . 
T h e  h i g h  s t a n d a r d s  s e t  b y 
o u r ¬  p r o d u c t i o n  o p e r a t i o n s 
i n  Tu n i s i a  w e r e  a l r e a d y  
a w a r d e d ¬  a  c e r t i f i c a t e  b y 
t h e  M i n i s t r y  o f  S o c i a l  A f f a i r s 
o f  t h e  R e p u b l i c  o f  Tu n i s i a  
i n  2 0 0 2 .
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Ate l ie r  Gardeur  i s t  in  Deutsch- 
l a n d  d e r  S p e z i a l i s t  f ü r  h o c h -
w e r t i g e  H o s e n  u n d  R ö c k e .  D i e 
M a r k e  r i c h t e t  s i c h  m i t  u r b a -
n e m  L i f e s t y l e  a n  a n s p r u c h s -
v o l l e  D a m e n  u n d  H e r r e n ,  d i e 
m i t t e n  i m  L e b e n  s t e h e n .  E s 
s i n d  M e n s c h e n ,  d i e  i h r  L e b e n 
i n  v o l l e n  Z ü g e n  g e n i e ß e n 
w o l l e n ,  o h n e  K o m p r o m i s s e .

„ D i e  G a r d e u r “  i s t  d i e  L i e b -
l i n g s h o s e  u n s e r e r  K u n d e n , 
d e n n  s i e  e n t s p r i c h t  i h r e n 
h o h e n  E r w a r t u n g e n  a n  Q u a l i -
t ä t ,  e i n e  p e r f e k t e  P a s s f o r m , 
I n n o v a t i o n  u n d  e i n e n  z e i t g e -
m ä ß - e l e g a n t e n  M o d e s t i l .  D i e 
A t e l i e r  G a r d e u r  H o s e  v e r l e i h t 
I h n e n  e i n  s e l b s t s i c h e r e s ,  g u -
t e s  G e f ü h l ,  d a s  s i c h  a u c h  i n 
e i n e r  p o s i t i v e n  A u s s t r a h l u n g 
z e i g t .

B R A N D
AT E L I E R  G A R D E U R

M i t  m o d i s c h - e l e g a n t e n  u n d 
l ä s s i g - s p o r t i v e n  H o s e n  i n 
K e r n p r e i s l a g e n  v o n  €  8 9 , -  b i s 
1 2 9 , -  s p r i c h t  d i e  M a r k e  A t e -
l i e r  G a r d e u r  e i n e  Z i e l g r u p p e 
v o n  F r a u e n  u n d  M ä n n e r n  a b 
c a .  3 0  J a h r e n  a n .

We l t w e i t  w i r d  A t e l i e r  G a r -
d e u r  i n  ü b e r  4 0  L ä n d e r n  v e r -
k a u f t .  D i e  w i c h t i g s t e n  M ä r k -
t e  f ü r  d i e  M a r k e  s i n d  n e b e n 
D e u t s c h l a n d  v o r  a l l e m  R u s s -
l a n d ,  G r o ß b r i t a n n i e n  u n d  d i e 
B e n e l u x - S t a a t e n .

A t e l i e r  G A R D E U R  i s  t h e  
s p e c i a l i s t  f o r  h i g h - q u a l i t y 
trousers and skir ts  in Germany. 
With  i t s  u rb an  l i festy le ,  the 
b rand targets  soph ist icate d 
women and men in  the  p r ime 
of  the i r  l i ves .  They  are  p e op le 
who want  to  en joy  the i r  l i ves 
to the ful l ,  without compromise. 

“Gardeurs ”  a re  our  customers ’ 
favour i te  t rousers ,  as  they 
me et  the i r  h igh  exp e ctat ions 
in  te rms  of  qua l i ty,  p e r fe ct  f i t , 
innovat ion  and  contemp orar y, 
e le gant  s ty le .  Ate l ie r  Gardeur 
t rousers  g ive  them a  great 
se l f -conf ident  fe e l ing  that  
i s  re f le cte d  in  the i r  own  
char i sma.

With  fash ionable-e le gant 
and  casua l-sp or t ive  t rousers 
in  core  p r ice  ranges  f rom € 
89 , -  to  129 , -  the  Ate l ie r  Gar-
deur  b rand  app eals  to  a  ta rget 
g roup  of  women and men age d 
30  and  over.

Wor ldwide  Ate l ie r  Gardeur  i s 
so ld  in  more  than  40  count r ies . 
B es ides  Germany the  most  im-
p or tant  markets  fo r  the  b rand 
are  ab ove  a l l  Russ ia ,  Great 
Br i ta in  and  the  B ene lux  s tates .
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F I T  G U I D E  M E N S W E A R

	m o d e r n e  L e i b h ö h e
	 m o d e r n  w a i s t

 s c h m a l e r  O b e r s c h e n k e l 
	 s l i m  t h i g h

 e n g e  F u ß w e i t e
	 s l i m  h e m  w i d t h

	 n o r m a l e  L e i b h ö h e
	 n o r m a l  w a i s t

 s c h l a n k e r  O b e r s c h e n k e l 
	 s l i m  t h i g h

 s c h l a n k e  F u ß w e i t e
	 s l i m  h e m  w i d t h

S L I M  F I T

M O D E R N  F I T

	 n o r m a l e  L e i b h ö h e
	 n o r m a l  w a i s t

 s c h m a l e r  O b e r s c h e n k e l
	 n o r m a l  t h i g h

 g e r a d e r  B e i n v e r l a u f
	 s t r a i g h t  l e g

R E U G U L A R  F I T

C O L L E C T I O N
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l e i c h t  v e r t i e f t e 
 L e i b h ö h e
 s l i g h t l y  r e c e s s e d  w a i s t

 e x t r a  s c h m a l e r 
 O b e r s c h e n k e l
 e x t r a  s l i m  t h i g h

e x t r a  s c h m a l e r 
 B e i n v e r l a u f
 e x t r a  s l i m  l e g

e n g e  F u ß w e i t e
 n a r r o w  h e m  w i d t h

M O D E R N  F I T

m o d e r n e  L e i b h ö h e
 m o d e r n  w a i s t

 b e q u e m e r  O b e r s c h e n k e l
 c o m f o r t a b l e  t h i g h

g e r a d e r  B e i n v e r l a u f
 s t r a i g h t  l e g

F E M I N I N E  F I T

m o d e r n e  L e i b h ö h e
 m o d e r n  w a i s t

 s c h m a l e r  O b e r s c h e n k e l
 s l i m  t h i g h

s c h m a l e r  B e i nv e r l a u f 
 s l i m  l e g

S L I M  F I T

n o r m a l e  L e i b h ö h e
 n o r m a l  w a i s t

 n o r m a l e r  O b e r s c h e n k e l
 n o r m a l  t h i g h

g e r a d e r  B e i nv e r l a u f 
 s t r a i g h t  l e g

R E U G U L A R  F I T

F I T  G U I D E  W O M E N S W E A R

C O L L E C T I O N
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W I N T E R  2 0 1 9  –  M E N S W E A R

C O L L E C T I O N
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W I N T E R  2 0 1 9  –  W O M E N S W E A R

C O L L E C T I O N
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S O M M E R  2 0 2 0  –  M E N S W E A R

C O L L E C T I O N
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S O M M E R  2 0 2 0  –  W O M E N S W E A R

C O L L E C T I O N
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HEAD QUARTER

Atel ier  GARDEUR GmbH
Alsstraße 155
41063 Mönchengladbach
Germany

LEITUNG SALES SUPPORT
Helga Hahn
T	+49 2161  816 129
F	 +49 2161  816 288
h.hahn@gardeur.de

NATIONAL

NORDRHEIN-WESTFALEN, 
RHEINLAND-PFALZ,  BA-
DEN-WÜRTTEMBERG
Dagmar Heidtke
T	+49 2161  816 335
F	 +49 2161  816 288
d.heidtke@gardeur.de

SCHLESWIG-HOLSTEIN,
HAMBURG, BREMEN,
NIEDERSACHSEN, 
BRANDENBURG, BERLIN, 
SACHSEN-ANHALT, 
SACHSEN, THÜRINGEN
Sabine Marx
T	+49 2161  816 116
F	 +49 2161  816 288
s.marx@gardeur.de

HESSEN, RHEINLAND-PFALZ,
SAARLAND, BAYERN
Andrea Six
T	+49 2161  816 320
F	 +49 2161  816 288
a.s ix@gardeur.de

INTERNATIONAL

SWITZERLAND, UK
Serra Kavan
T	+49 2161  816 202
F	 +49 2161  816 288
s.kavan@gardeur.de

AUSTRIA,  BELGIUM,
IRELAND, RUSSIA/CIS
Sven Minne
T	+49 2161  816 111
F	 +49 2161  816 288
s.minne@gardeur.de

NETHERLANDS,  SWEDEN, 
FRANCE,  NORWAY, DENMARK, 
CANADA, USA,  WORLDWIDE
Jennifer  Krack
T	+49 2161  816 124
F	 +49 2161  816 288
j .krack@gardeur.de

AGENTUREN 
DEUTSCHLAND

SCHLESWIG-HOLSTEIN,
HAMBURG, BREMEN, 
NIEDERSACHSEN
Agentur  Sven Fiebig
Mode Centrum Hamburg
Haus m11 .  1  OG,  Raum 115
Modering 11
22457 Hamburg
Mob	 +49 175 205 29 61
f iebig.s .@web.de

NORDRHEIN-WESTFALEN,
RHEINLAND-PFALZ
Modeagentur  Bucksch  
GmbH & Co.  KG
„Gelbes Haus“
Rather  Str.  49 e
40476 Düsseldorf
T	+49 211  592935    
F 	 +49 211  594700
Info@bucksch-gmbh.de

BADEN-WÜRTTEMBERG
Simone Bernauer-Knittel
EFC Euro Fashion Center
Raum 410,  4 .  OG
Mahdentalstrasse 100
71065 Sindelf ingen
T	+49 7031 79 28 94
F	 +49 7031 79 28 95
Mob +49 172 78 36 141
s .bernauer-knittel@gardeur.de

HESSEN, RHEINLAND-PFALZ,
SAARLAND, L A N D K R E I S  
A S C H A F F E N B U R G
Modeagentur  Bölke
Haus der  Mode 4
Raum 652
Frankfurter  Str.  70-72
65760 Eschborn
T	+49 6196-44249
F	 +49 6196-482800
Mob 	+49 170 1672 032	
S.  Bölke
Mob 	+49 171  7128 029	
R.  Bölke
agenturboelke@gmx.de
SvBoelke@gmx.de

BAYERN
Modeagentur  Kimpfler/Axel  Bayer
Showroom/MTC München
Haus 4 ,  Raum 409-414
Taunusstraße 45
80807 München
T	+49 89-3508907
F	 +49 89-3594371
Mob 	+49 171  3611  638
bayer@modeagentur-kimpfler.de

BERLIN,  BRANDENBURG, SACH-
SEN,  SACHSEN-ANHALT, 
THÜRINGEN, MECKLENBURG- 
VORPOMMERN
Modeagentur  Jens Bögelsack
MMC Fashion Quart ier
Haus C,  Raum 353
Am Roßberg 1
04435 Schkeuditz
Mob 	+49 172 3506 022
mo-boegelsack@t-onl ine.de

AGENCIES 
INTERNATIONAL

AUSTRIA
Handelsagentur 
Michael  und Thomas Rudofsky
Showroom
Carl-Zuckmayer-Straße 38
5105 Bergheim
Austr ia
T +43 1  319 15 51
F +43 1  319 15 51  19
off ice@tom-und-mike.at

BELGIUM
Jean-Pierre Haumont
JPH-Fashion
Fashion Gardens F121  PB 20
Atomiumlaan - 
Avenue de L ‘Atomium
1020 Brussels
Belgium
T	+32 247 947 27
F	 +32 247 608 37
Mob 	+32 475 46 87 12
Jeanpierrehaumont@skynet .be

RUSSIA,  CIS
Kersten Neumann
Agentur  Aster  Fashion
Fashion House I I
Danziger  Str.  111
Raum A 102 – 106
40468 Düsseldorf 
T	+49 211  229 75 460  
K.+B.  Neumann
T	+7 916 466 1303    
E .  Shebanova
F	 +49 211  229 75 461
k.neumann@asterfashion.de 
b.neumann@asterfashion.de

FRANCE
Didier  Kasperzak 
DEKAMOD Men‘s  Wear
Parc d ‘activités du Chateau
7 Rue Gutenberg BP 40073
62220 Carvin
France
T	+33 3 21  37 25 25 
F	 +33 3 21  37 25 26
gardeurdekamod@orange.fr

IRELAND
Noel  Kel ly
Bel l ina Creations Ltd.
Unit  7 ,  Fashion City
M 50 Business Park
Bal lymount Road Upr.
Dubl in 24
Ireland
T	+353 1  42 95 440
F	 +353 1  42 95 441
noel@bel l inacreations. ie

NETHERLANDS
Simon de Bruin
House of  Trends B.V.
Einsteinweg 3
3404 LE I jsselstein
Nether lands
T	+31  30 68 82 563
Mob	 +31  653 28 12 60
info@houseoftrends.nl

SWEDEN
Sven-Er ik Chr ist iansson
NCol lect ions
Planiavägen 1
13154 Nacka
Sweden
T	+46 81  21  36 730
F	 +46 87 44 38 30
info@ncol lect ions.se

DENMARK, NORWAY
Jeppe Vesterholm-Manthorpe
Raff inader ivej  10
2300 Copenhagen S
T +45 32 54 14 18
Mob + 45 312 055 90
jeppe.vesterholm@gmail .com

UK
Steve McConnel l
m2c2 Group Ltd.
Unit 24.3 Amber Business Centre
Amber Business Centre
Greenhi l l  Lane
Riddings
Derbyshire
DE55 4BR
T	+44 1773 607 000
Mob +44 7738 27 47 66
F	 +44 1773 666 100
steve.mcconnel l@m2c2.co.uk

SWITZERLAND
Thomas Raue
Modeagentur  Thomas Raue AG
Heinr ichstrasse 219
CH – 8005 Zür ich
T	+41 43 366 90 90
box@modeagentur-raue.ch

CANADA
Rodan Enterpr ises
Doug Mutton
544 Richmond ST W
Toronto ON Canada M5V 1Y4
T	+1  416 504 9377
Mob	 +1  416 897 9377
dmutton@rodanenterprises.com

USA
John McCoy
Components by John McCoy
135 E 55th Street ,  3rd Floor
New York 
NY 10022
T	+1  212 969 96 83
F	 +1  212 581 39 80
Kris  Kuhn
kris@componentsbyjm.com
Patr ick Holmes 
patrick@componentsbyjm.com

Italy
Andrea Cappa
22K Studio sr l
Gal ler ia Pel l icciai  11
37121  Verona
Mob +39 335 231  57
F	 +39 06 944 437 18
gianandreacappa@gmail .com

Greece
Athina Arapidis 
Fashion Squad
13 Naxou str,  Glyfada
Athens
T	+30 210 960 72 25
arapidis@otenet .gr

M E N S W E A R

C O N TA C T S
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HEAD QUARTER

Atel ier  GARDEUR GmbH
Alsstraße 155
41063 Mönchengladbach
Germany

LEITUNG SALES SUPPORT
Helga Hahn
T	+49 2161  816 129
F	 +49 2161  816 288
h.hahn@gardeur.de

NATIONAL

NORDRHEIN-WESTFALEN,
RHEINLAND-PFALZ,  BADEN- 
WÜRTTEMBERG
Dagmar Heidtke
T	+49 2161  816 335
F	 +49 2161  816 288
d.heidtke@gardeur.de

SCHLESWIG-HOLSTEIN,
HAMBURG, BREMEN,
NIEDERSACHSEN
Sabine Marx
T	+49 2161  816 116
F	 +49 2161  816 288
s.marx@gardeur.de

BAYERN, BERLIN,  BRANDENBURG, 
SACHSEN, SACHSEN- 
ANHALT,  THÜRINGEN, MECKLEN-
BURG-VORPOMMERN,  
HESSEN,  SAARLAND
Andrea Six
T	+49 2161  816 320
F	 +49 2161  816 288
a.s ix@gardeur.de

INTERNATIONAL

SWITZERLAND, UK
Serra Kavan
T	+49 2161  816 202
F	 +49 2161  816 288
s.kavan@gardeur.de

AUSTRIA,  BELGIUM, 
IRELAND, RUSSIA/CIS
Sven Minne
T	+49 2161  816 111
F	 +49 2161  816 288
s.minne@gardeur.de

FRANCE,  CANADA, 
WORLDWIDE
Doris  Heufelder
T	+49 2161  816 271
F	 +49 2161  816 288
d.heufelder@gardeur.de 

NETHERLANDS,  SWEDEN, 
NORWAY, DENMARK, USA 
Jennifer  Krack
T	+49 2161  816 124
F	 +49 2161  816 288
j .krack@gardeur.de

AGENTUREN 
DEUTSCHLAND

SCHLESWIG-HOLSTEIN,
HAMBURG, BREMEN, 
NIEDERSACHSEN
Dani jela Gruj ic
Mode Centrum Hamburg
Haus m11 .  1  OG,  Raum 115
Modering 11
22457 Hamburg
Mob 	+49 172 60 21  678    
d .gruj ic@gardeur.de

NORDRHEIN-WESTFALEN,
RHEINLAND-PFALZ
Modeagentur  Bucksch 
GmbH & Co.  KG
„Gelbes Haus“
Rather  Str.  49 e 
40476 Düsseldorf
T	+49 211  59 29 35
F	 +  49 211  59 47 00
Info@bucksch-gmbh.de

BADEN-WÜRTTEMBERG
Simone Bernauer-Knittel
EFC Euro Fashion Center
Raum 410,  4 .  OG
Mahdentalstrasse 100
71065 Sindelf ingen
T	+49 7031 79 28 94
F	 +49 7031 79 28 95
Mob 	+49 172 78 36 141
s .bernauer-knittel@gardeur.de

BAYERN
Modeagentur  Kimpfler/ 
Axel  Bayer
Showroom/MTC München
Haus 4 ,  Raum 409-414
Taunusstraße 45
80807 München
T	+49 89 35 08 907
F	 +49 89 35 94 371
Mob	 +49 171  3611  638 
bayer@modeagentur-kimpfler.de

BERLIN,  BRANDENBURG, 
SACHSEN, SACHSEN-ANHALT, 
THÜRINGEN, MECKLENBURG-
VORPOMMERN
Modeagentur                       
Marie-Luise Rigo
House of  Brands
Rathenower Str.  11
10559 Ber l in 
Mob 	+49 171  300 27 40
marie-luise . r igo@web.de

AGENCIES 
INTERNATIONAL

AUSTRIA
Womenworld e .  U.
Ulr ich Herbr ing
Moosfeldstraße 1
5101 Bergheim
Österreich
T	+43 662 45 93 46
F +49 662 45 93 46 16
Mob 	+43 664 150 86 96
herbr ing@womenworld .at

BELGIUM
Riemens & Partners N.V
Kleinewinkel laan 18-20
1853 Strombeek-Bever
Belgium
T	+32 247 96617
F	 +32 247 85804
info@riemens-partners.be

RUSSIA,  CIS
Kersten Neumann
Agentur  Aster  Fashion
Fashion House I I
Danziger  Str.  111
Raum A 102 – 106
40468 Düsseldorf 
T	+49 211  229 75 460  
K.+B.  Neumann
F	 +49 211  229 75 461
T	+7 916 466 1303    
E .  Shebanova
k.neumann@asterfashion.de 
b.neumann@asterfashion.de

CANADA
Andree Handfield
225 Chabanel  Quest Suite 1116
Montreal  QC
H2N 2C9
Canada
T	+1514 499 1856
F	 +1514 499 1132
ah_import@hotmail .com

FRANCE

PARIS
Albert  Zayan
Show Room Twin´s  12 
Rue des Goncourt
75011  Par is
France
Mob	 +33 660 93 58 29
zayanalbert@gmail .com

NORTH FRANCE
Patr ick Kleim
Sarl  Mode Diffusion
11  Rue Saint Gery
59300 Valenciennes
France
Mob	 +33 611  61  79 21
p.kleim@orange.fr

WEST FRANCE
Olivier  Poi lane
Lieu dit  Bel  Air
85220 Commequiers
France
Mob	 +33 629 93 10 81
lo .p . lacanau@gmail .com

RHÔNES/ALPES
Auros Dos Santos
5 chemin Jean de la Fontaine
42120 Le Coteau
France
Mob	 +33 682 90 10 19
afdos-santos@wanadoo.fr

SOUTH FRANCE
Stéphane Massue
MS Diffusion
209 Rue Route de Camoins
13011  Marsei l le
France
Mob	 +33 687 71  13 63
s .massue@ms-diffusion.f r

UK 
Charla Alagas
Brand Rooms Ltd.                                                                               
16  Crossmead
Eltham
SE9 3AB
UK
Mob	 +44 77 14 329 644
charlamehmet@hotmail .co.uk

IRELAND
Dermot Kel ly
Bel l ina Creations Ltd.
Unit  7 ,  Fashion City
M 50 Business Park
Bal lymount Road Upr.
Dubl in 24
Ireland
T	+353 1  42 95 440
F	 +353 1  42 95 441
dermot@bel l inacreations. ie

NETHERLANDS
Marc van Geuns
van Geuns B.V.
World Fashion Centre
Ruimte 1 .07.04/07
Kon.  Wilhelminaplein 13
1062 HH Amsterdam
Nether lands
T	+31  20 34 68 498
F	 +31  20 66 96 224
Mob +31  653 84 26 49
info@cvangeunsbv.nl

NORWAY
Pal  Brandsaeter  Agenturer 
Norwegian Fashion Center                               
Bygg L ,  Room 5C-05
Snaroyveien 30
1360 Fornebu
Norway
Mob	 +47 90 93 73 37
pb@bbrands.no

SWEDEN
Sven-Er ik Chr ist iansson
NCol lect ions
Planiavägen 1
13154 Nacka
Sweden
T	+46 81  21  36 730
F	 +46 87 44 38 30
info@ncol lect ions.se

SWITZERLAND
VONÄSCH AG
TMC Raum 680
CH-8152 Glattpark
Schweiz
T	+41  44 829 31  33
F	 +41  44 829 31  03
off ice@vonaeschag.ch

USA
John McCoy
Components by John McCoy
135 E 55th Street ,  3rd Floor
New York 
NY 10022
T	+1  212 969 96 83
F	 +1  212 581 39 80
John McCoy
John@componentsbyjm.com
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